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INTRODUCTION
Global citizenship at HP is greater than a label, program, or organization. It’s a commitment —
rooted in our core values and embodied by our employees — to hold ourselves to high standards of
integrity and accountability as we balance business goals with our impact on society and the planet.

We believe that few companies have HP’s capabilities to make positive and lasting differences in
how people live and work. Our portfolio of products, services and solutions is at the forefront of the IT
industry. Our operations and influence extend worldwide. Our more than 320,000 employees
collectively represent unparalleled talent and expertise. And our collaborative relationships with
diverse stakeholders helps us respond to pressing issues and promising opportunities.

We focus our global citizenship efforts in five areas: ethics and compliance, human rights and labour
practices, environmental sustainability, privacy, and social investment. These areas span our regions
and business units, influencing how we set priorities, engage with stakeholders, run our operations,
develop new offerings, and differentiate our brand.

What truly sets HP’s Global Citizenship initiatives apart are the degree to which they engage our
employees. HP’s collaborative heritage ensures that the voices of our employees are heard – their
contributions are reflected in everything we do – from the design of our products to our impact in the
community. Our employees’ expertise is broad and deep, and our relationships are collaborative and
diverse. Looking ahead, global citizenship will continue to be vital to HP’s success—and the success
of our customers. As the world responds to unprecedented economic, environmental and social
challenges, our commitment to leading positive and lasting change will help guide our business,
develop innovative solutions and create business value.
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LETTERS FROM OUR EXECUTIVE CHAMPIONS

INTRODUCTION FROM PAUL TSAPARIS

At HP, we believe a company’s success is not just measured in its financial performance and ability to
develop products that customers need. Success is also measured in a company’s commitment to
making positive and lasting contribution to the world, and in its actions.

Few companies have the capabilities of HP as a leader in global citizenship. Our combination of
size, scale and technology gives us unique opportunities to make meaningful and lasting
contributions.

In 2008 our Social Investment initiatives were concentrated in two key areas – education and
environmental sustainability.

Our “Technology for Teaching” grant program helped educators from kindergarten to the university
level use technology to improve teaching and enhance learning. HP Canada also partnered with Jr.
Achievement to deliver the “Economics of Staying in School” program to students across Canada.

HP remains committed to reducing our own environmental impacts and those of our customers. The
environment is a chief consideration as we continue to innovate environmentally sound product design
and performance, improve the energy efficiency of our solutions, and extend product reuse and
recycling programs to more customers. We work with local governments, business partners, academic
institutions and organizations such as World Wildlife Fund - Canada and Learning for a Sustainable
Future to promote these practices, raise environmental consciousness and lower our environmental
impacts.

But the full measure of the success of our initiatives can’t be appreciated without recognizing the
enormous role played by our employees. Each year, HP Canada employee volunteers make a
difference by taking time out of their busy schedules to volunteer their talents and passions within their
local communities.

I hope you will be inspired by the contributions HP and our employees are making to the communities
in which we live and work. We are committed to making a difference to the world around us – for
today and for generations to come.

Paul Tsaparis
President and Chief Executive Officer
Hewlett-Packard (Canada) Co.
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THOUGHTS FROM LLOYD BRYANT
As the executive on the HP Canada leadership team charged with driving our environmental
programs, I am proud to work with the energies and enthusiasm of our employees. Environmental
responsibility and global citizenship have always been in the hearts of HP employees, and this report
is a record of the many countless acts that make a difference in our communities and our company
every day.

I’m particularly proud of our Green Advocate program, which enables employees to understand
many of the environmental issues facing us today. The program also educates them about HP's
leadership, solutions and research in these areas. This type of program renews employee commitment
and drive, which benefits our customers and the communities in which we live and work.

I believe that this ‘grass roots’ approach and the strong HP employee engagement and support for
our many programs helps to demonstrate HP leadership in environmental sustainability.

I look forward to our continued progress in this area and to the many exciting projects that will
emerge from the combined power of a company that has a longstanding commitment to being a
leader in the environmental area and an employee base that believes and lives these values every
day. I am confident that this synergy will continue to deliver best-in-class environmental solutions for
our customers and partners.

Lloyd Bryant
VP & General Manager
Imaging & Printing Group (IPG)

HP became the first computer manufacturer to operate
its own recycling facility in 1997. We continue to set
the standard today through our leading reuse and
recycling programs.
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ENVIRONMENTAL SUSTAINABILITY
HP has been a leader in environmental sustainability for decades. We engage with customers,
partners, our supply chain and policy makers to promote environmental standards, practices and
progress in the IT industry and beyond.

We are committed to responding to environmental challenges delivering smart, practical solutions that
help us and our customers conserve resources and minimize impact while saving money and
increasing productivity.

HP is delivering new solutions today, conducting high-impact research, promoting industry
collaboration and participating in public policy initiatives to accelerate the emerging low-carbon
global economy. Within HP Canada we act on these commitments and promote environmental
sustainability in a number of ways.

GREEN ADVOCATES PROGRAM

In 2008, HP Canada launched a unique training program designed to educate and empower
employees to become ambassadors of the company’s environmental initiatives. Founded by the
Environment department and supported by the Image & Printing Group’s VP and General Manager,
Lloyd Bryant, the Green Advocates Program supports employee interest in HP’s environmental goals
and enables them to proactively integrate HP’s environmental messaging into customer and partner
interactions.
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By completing a variety of training programs throughout the year, employees become familiarized
with HP’s strong environmental portfolio and are educated on topics such as environmental
management systems, energy efficiency and climate change, eco-labels and the concept of carbon
footprints.

With members from multiple business units, this voluntary program has created a culture of
environmental experts who are dispersed throughout the organization. These volunteers are equipped
to address environmental issues that are top-of-mind for customers and partners, and provide the
knowledge needed for employees to position HP as the leading environmentally responsible IT
company. HP also recognizes the voluntary efforts of its Green Advocates by allowing them to
incorporate environmental goals into their performance reviews.

“Through the education and training offered by the
Green Advocate program, I have gained an holistic
overview of HP’s environmental differentiators and
practices across all the product lines at HP. This has
empowered me to integrate HP’s environmental
messaging into my everyday interactions with our
customers, partners, and my HP colleagues. I feel like
I’m making a positive difference and I’m proud to be
an HP Green Advocate.”

HILDE ALLMAN
TECHNOLOGY & BUSINESS PROCESS CONSULTANT
IMAGING & PRINTING GROUP

WASTE REDUCTION WEEK
HP Canada is recognized as a Champion level national sponsor of Waste Reduction Week (WRW),
held each year in October. For six consecutive years HP Canada joined Canadian schools, cities,
and businesses in supporting the campaign, with help from employees across the country. Developed
and delivered by a coalition of 13 different recycling councils and sister organizations from across
the country, WRW informs Canadians about the environmental ramifications of wasteful practices and
encourages environmentally conscious decision-making throughout the year. WRW is the only grass-
roots nationwide program aimed at educating and incenting Canadians to change their behaviours.

Named one of Canada’s “Most Earth-Friendly employers” by Mediacorp Canada in 2008, HP’s
commitment to the environment is deeply ingrained in the company today and dates back to our
founders, Bill Hewlett and Dave Packard. In 2007, HP achieved its goal of recycling one billion
pounds of electronics and print cartridges six months ahead of schedule through the Planet Partners
Recycling Program, and in light of this milestone, has set a new goal to recover two billion pounds of
end-of-life electronics by 2010. For more information on HP’s goals and achievements please see the
full citizenship report at hp.com/go/report. This leadership in terms of quantity and high standards
for recycling makes HP and Waste Reduction Week a natural fit.
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HP PLANET PARTNERS
HP Planet Partners return and recycling program enables simple, convenient recycling of original HP
inkjet and LaserJet supplies, any brand of computer hardware and rechargeable batteries. We ensure
that returned products are recycled properly, processing them to recover valuable plastics and metals
for new products and to divert millions of tons of waste from landfills.

“As a public organization that strives to provide leadership by example,
we carefully evaluated suppliers for their environmental attributes and
actions in our recent RFP for distributed imaging and printing devices.
HP was awarded the contract based on factors such as recycling
programs and recycled content, design for the environment and
packaging reduction. In addition, we were looking for companies that
give back to their communities. I think we all want to leave the world in
a better condition for generations to come. By evaluating suppliers on
these criteria we send a clear signal that these factors are important.”

--- DAVE MCWILLIAMS OF THE PROVINCE OF MANITOBA, NETWORK INFRASTRUCTURE ANALYST.

HP SMART WEB PRINTING

When it comes to the environment, HP has long recognized the importance of global stewardship. As
one of the world’s 10 corporate “Green Giants” named by Fortune Magazine in 2007, HP offers an
array of solutions that help customers around the globe conserve resources—particularly paper—
while achieving better results.

Throughout Waste Reduction Week, HP Canada hosted a series of activities developed to motivate
employees to reduce, reuse and recycle, and understand the ramifications of wasted resources.
During the week-long event, HP Canada promoted Smart Web Printing, (www.hp.ca/smartweb), free
downloadable software that allows users to print only the content they need from multiple web pages.
Using an icon installed directly into the web browser, users can store and organize text and graphics
from multiple web pages.

Reducing both ink and paper consumption, HP’s Smart Web Printing lowers the total cost of
ownership and print waste. During WRW we encouraged each Canadian employee to download
and use smart web printing at home, at work, and to tell their friends. During Waste Reduction Week
alone, more than 17,000 downloads of HP’s Smart Web Printing were recorded.

HP ECO HIGHLIGHTS
In 2008, HP also announced the introduction of the HP Eco Highlights label, a clear and simple-to-
read label designed to help customers understand the environmental attributes of a specific product,
tool or service. This label will appear on product packing, data sheets and web pages to make it
easier for customers to make smart environmental purchasing decisions.
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HP CANADA HEAD OFFICE — “WALKING THE TALK AT HP”

HP Canada’s head office includes a building automation system which continually monitors temperatures and pressures in the
building and then adjusts the cooling and heating systems to best conserve energy.

When it comes to energy efficiency, HP Canada’s head office is best-in-class. 5150 Spectrum Way in
Mississauga, Ontario is nestled in the Etobicoke Creek Conservation area. Surrounded by trees and
wildlife, it provides employees with easy access to walking trails and local parks. It has been outfitted
with leading-edge energy savings devices to minimize CO2 output.

As with all green roofs, the Spectrum Way site’s partial green rooftop not only captures and filters air
pollutants and reduces storm water contamination – it also acts as a cosy home away from home to
Canada Geese.

Spectrum Way also boasts a “smart” outside lawn irrigation system. Sensors on the roof detect rain
which activates a mechanism that prohibits the irrigation system from turning on. The site also includes
a building automation system which continually monitors temperatures and pressures in the building
and then adjusts the cooling and heating systems to best conserve energy. In addition, Spectrum Way
is equipped with light sensors in almost all office areas. If no motion is detected for approximately 20
minutes, the sensor-controlled lights in that area shut off automatically, with the exception of
emergency lights.

REDUCING EMISSIONS WITH SMARTWAY TRANSPORT

HP has one of the largest supply chains in the IT industry, comprising more than 600 suppliers and
1,200 sites worldwide. Our supply and distribution chain rely on third party carriers to transport
products around the globe. We estimate that transporting HP’s products creates roughly two million
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tons of carbon dioxide equivalent (CO2e) emissions a year, which exceeds the emissions related to
our facilities.

Smartway is a voluntary partnership between the US Environmental Protection Agency (EPA) and the
freight industry and is designed to lower greenhouse gas emissions produced during the shipping
process. HP was the first company to be approved by the US EPA to display the SmartWay logo on
its product packaging. In 2008, HP was honored with a Smartway Excellence Award indicating HP's
significant contributions to more sustainable transportation practices.

Leveraging the US success, Darren Sayliss, North American Logistics Manager for HP Canada, called
upon local carrier, J.D. Smith and Sons Ltd. to partner with SmartWay. Since much of HP Canada’s
product is transported by worldwide carriers already enrolled in the program, J.D. Smith’s
involvement was crucial to the Canadian transportation industry as they are the largest Canadian-
based carrier used by HP.

In December 2008, J.D. Smith and Sons Ltd. was recognized by the U.S. Environmental Protection
Agency as a SmartWay Transport Partner and as a result, more than 95% of HP Canada volume is
now shipped using a SmartWay Transport certified partner.

HP AND WORLD WILDLIFE FUND

HP and World Wildlife Fund (WWF) have local relationships as well as a broader, global
relationship. HP and WWF are collaborating to combat climate change, and are jointly focused on
reducing greenhouse gas emissions, improving energy use, using technology in conservation, and
educating and inspiring others to take action. In 2008, HP joined the WWF Climate Savers program,
a group of leading corporations from around the world that are working with World Wildlife Fund to
reduce their greenhouse gas emissions.

HP pledged to reduce emissions from operations and the use of its products by six million tons below
2005 levels by 2010. In addition, we committed to reduce energy consumption by 15 percent in our
operations from 2005 levels, while achieving a 25 percent reduction in the energy used by our
products and operations combined below 2005 levels by 2010. “HP has been an environmentally-
sensitive company for decades; it’s simply part of our culture and DNA,” said Mark Hurd, Chairman
and CEO, HP. “We take a leadership role in climate change initiatives like WWF Climate Savers,
and we will continue to seek innovative ways to reduce our carbon footprint."
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HP SELLS ELBOW LAKE TO NATURE CONSERVANCY OF CANADA

Elbow Lake provides a protected location for migrating birds and many plant and animal species.

One of the legacies that HP’s founding fathers Bill Hewlett and Dave Packard left was a series of
properties used for employee recreation. As the company grew these properties were gradually sold
as only a limited number of the global employee population could utilize them. One of the last
remaining properties was the Elbow Lake site in Ontario. The 1,100-acre property is in the very heart
of one of the critical acquisition zones identified by the Nature Conservancy of Canada (NCC) in the
Frontenac Arch Natural Area Conservation Plan.

Due to the longstanding commitment of HP and the staff who worked on this site, it was extremely well
stewarded over the years of HP ownership. So much so, that when it became available for sale, the
NCC was thrilled at the prospect of adding it to its protected ecosystems. HP also had a desire to see
the land continue to be protected and is delighted that the sale proceeded to a conservation
organization.

With 30 percent of the property covered in lakes or wetland, this property provides a key resting
place for migrating birds and a protected location for the many significant plant and animal species
that are found there, including several threatened and endangered species.

NCC stewardship goals for the property include a full biological inventory and conservation actions
to maintain this unique habitat. These precious landscapes represent NCC's ongoing work to
conserve the country's biodiversity from coast to coast, and to leave a lasting natural legacy.
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TECHNOLOGY FOR TEACHING

In 2008, HP awarded more than $775,000 in technology, cash and professional development to K-12 public schools and
colleges and universities across Canada through the HP Technology for Teaching Grant Initiative.

HP has a long tradition of supporting organizations and education professionals that are using
technology to transform teaching and learning. In 2008, HP awarded more than $775,000 in
technology, cash and professional development to ten K-12 public schools and five colleges and
universities in Canada through the HP Technology for Teaching Grant Initiative.

These grants help educators transform student achievement, while encouraging student interest in
careers in technology, engineering, math and science, including environmental science. In addition to
the technology grant, teachers in the K-12 program also participated in a professional development
initiative sponsored by HP and led by the International Society for Technology in Education, in which
they received customized mentoring and learning opportunities and participated in an online learning
community to share best practices.
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INNOVATIVE TOOLS AND RESOURCES
Providing teachers with innovative tools and resources can have a powerful effect on student
achievement. HP Canada is committed to supporting education both through the HP Technology for
Teaching Grant Initiative as well as other programs in Canada, and believes wholeheartedly in the
importance of technology in helping teachers as they lead their students through curriculum.

Brookfield High School in Ontario continues to illustrate how mobile technologies can enrich learning.
Biology students there use HP Tablet PCs to capture field data, and physics classes employ them to
model experiments. These hands-on experiences are the result of an HP Technology for Teaching
grant that has unleashed creativity and collaboration among the school’s teachers while increasing
student engagement.

With HP Tablet PCs connected to a wireless network, teachers have powerful tools to deliver
interactive, personalized lessons with real-time feedback. This enables students to deepen connections
with the material and work together closely. “Students are more engaged in exploring and learning,”
says Beverly Wilkinson, a teacher at Brookfield. “It’s a whole new classroom dynamic.”

Watch brief videos to see how the program is making a difference at Brookfield and other schools by
visiting http://www.hp.com/hpinfo/grants/us/programs/tech_teaching/k12-results.html.

COMMITMENT TO EDUCATION

York University’s Schulich School of Business in Toronto, a recipient of HP Canada’s 2007 HP
Technology for Teaching grant, showed such impressive results that they were awarded an
additional Leadership Grant in 2008 to expand the impact of their winning project. Assistant
Professor Jean Adams used HP Tablet PCs to redesign the university’s "Managing
Contemporary Enterprise" course.

Using the tablets, students worked in teams to explore business problems such as breaking out
of vicious loops, unraveling mixed messages and improving productivity. At the end of the
semester, self-assessment scores were uniformly higher in all soft-skills areas. A 10 percent rise
in average course evaluation scores was also noted.

HP VOLUNTEERS TAKE TO THE CLASSROOM

An initial grant made by HP Canada to the non-profit organization Learning for a Sustainable Future
bloomed into a relationship that exemplifies the power of a true partnership – one that makes each
side stronger. Learning for a Sustainable Future (LSF) is a Canadian non-profit organization working
to advance, through education, the knowledge, skills, perspectives and practices essential to
responsible citizenship.

In 2008 HP Canada committed additional funding for LSF’s new online database Resources for
Rethinking. In 2007 HP had donated money and expertise to assist LSF in creating this database. The
site operates as a free online library specializing in education related to developing an
environmentally, socially and economically sustainable society.

HP brought its involvement with LSF to a whole new level through the power of employee
engagement. HP employees across Canada volunteered to reach out to their local schools to help
spread the word about the Resources4Rethinking database.
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INVOLVING OUR EMPLOYEES

HP actively encourages employee volunteerism in the community through company-sponsored
volunteer programs and employee-initiated volunteer activities. The HP Canada Volunteer Program
encourages personal involvement in organizations whose goals are aligned with HP’s philanthropic
goals, but for which company resources are not provided. The guidelines allot a total of four hours a
month with management approval.

HP Canada employees are also provided with many opportunities to develop their leadership and
relationship management skills through volunteerism. At major locations across Canada, there are site
councils and various social committees which plan, sponsor and deliver events and venues for
employee networking, business and social participation.

HP CANADA PARTNERS WITH JR. ACHIEVEMENT
Each year HP Canada coordinates a national program to support Jr. Achievement, an international
non-profit organization that delivers inspiring and motivational programs to students from grades 6-12
taught by trained volunteers from the business community.

In 2008 more than 1,025 grade eight students gained insight into how the choices they make today
could impact their lives in the future, when more than 100 HP Canada employees delivered Jr.
Achievement’s “Economics of Staying in School” (ESIS) program to schools in Ontario and Quebec.
In addition to the volunteer component of ESIS, HP Canada also contributed funding.

The Economics of Staying in School is an interactive program that helps students develop a positive
attitude towards education while recognizing the personal and economic costs of living
independently. “The enthusiasm of the HP volunteers was outstanding, and they embraced their
challenge in a professional manner that modeled the best to our students,” said Margaret Furness,
Guidance Teacher, Tomken Road Middle School.

SUPPORTING WORLD WILDLIFE FUND-CANADA’S “THE GOOD LIFE”

HP Canada is helping Canadians reduce their footprint on the planet thanks to a new grant to World
Wildlife Fund-Canada. The generous grant, which includes a funding and equipment package,
supports WWF-Canada’s new online community The Good Life. The site is a community for
Canadians who want to make simple but significant changes in their lifestyles that help fight climate
change and reduce their environmental impacts. On the site people can commit to personal actions to
reduce their impact on the planet, like taking transit to work, or switching to compact fluorescent (CFL)
light bulbs.
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“When you join The Good Life, you are lending your
voice to a collective, positive and unified call for
everyone – government, businesses and individuals –
to do their part to fight climate change.”

PAUL TSAPARIS, PRESIDENT AND CEO, HP CANADA

2008 WWF-CANADA CN TOWER CLIMB

In 2008, five HP teams comprised of 24 climbers raised more than $6,800 for World
Wildlife Fund–Canada’s (WWF) eighteenth annual Canada Life CN Tower Climb. One team
in particular, the HP Polar Bear Hot Steppers, really stepped up to the challenge, raising more
than $3,000 in the effort to combat climate change.

Each year, as part of Earth Week festivities in Canada, the Environment Team and HP
Canada’s Image & Printing Group’s VP and General Manager, Lloyd Bryant, challenge
employees to climb 1,776 steps to support WWF-Canada’s efforts to fight climate change.
HP’s participation and contributions strengthens each year as team spirit and passion for the
environment continue to grow at HP Canada.

HP CANADA GRANT TO CNIB HELPS PEOPLE WITH VISION LOSS
In 2008 HP Canada donated a package of laptop computers to the Canadian National Institute for
the Blind (CNIB). The equipment will be used by CNIB rehabilitation teachers and early intervention
specialists to teach access technology to people with vision loss.

Each computer will be equipped with two software programs: a print program that magnifies what is
typed, and a speech output program which echoes each key as it is pressed. From these beginnings,
the CNIB will continue on to teach e-mail, basic file management, word processing and how to
access the Internet.

Currently, the majority of adult computer training is done in classrooms within CNIB’s district offices.
The HP donation will enhance services to housebound people and to those who live in remote
communities. It will provide them with much-needed communication options, increase their computer
skills and facilitate life-long learning.

CHAIR IN CORPORATE SOCIAL RESPONSIBILITY

HP Canada also funded a dedicated chair in Corporate Social Responsibility at the Schulich
School of Business at York University. Held by Dr. Dirk Matten, this endowment enables
Schulich to research and advance corporate social responsibility issues in such areas as new
models of stakeholder engagement and the role of information technology within the global
economy. A world-renowned expert and prolific author, Dr. Matten has published nine books
and more than one hundred journal articles and book chapters on CSR, ethics and
international business strategy. In addition to holding the Schulich Chair, Dr. Matten also
serves in an advisory capacity to HP Canada’s Social Investment Advisory Council and Green
Advocate program.


